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https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.linkedin.com/pulse/keeping-conversations-real-linkedin-laura-lorenzetti-9821e/
https://www.linkedin.com/pulse/keeping-conversations-real-linkedin-laura-lorenzetti-9821e/
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	What will Q3 bring?  Four trend predictions
	All hail the human made

	Non-linear career  paths emerge
	Lead times get a new look
	Project lead times have been reducing for several years now, and yet in recent months, we’ve noticed a change in the air. Brands are locking jobs in earlier than usual, renewing annual contracts further in advance, and some RFP processes are spanning over a year.


